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Background to my role
• I began officially in this role on April 1st this year (so I’m 

about 4 months in). 

• Previously had some months doing similar work on a 
separate temporary contract between September ’20 to 
January ’21. 

• This current contract is for 5 years, one day a week, to 
support and develop Sustainable Carlisle. 

• Funded by the National Lottery Community Fund as part 
of the Zero Carbon Cumbria Partnership. 

• The ZCCP is working towards the shared aim of making 
Cumbria the first carbon-neutral county in the UK, by 
2037.



What have I been up 
too in this role?



my usual duties
• Supporting the co-ordination and delivery of key Sustainable Carlisle 

projects, such as the Freestall and Conversation Cafe. 

• Communications - updating and developing the website and social 
media as well as putting out the monthly newsletter and key SC 
information to the mailing list. 

• General administration tasks, such as minutes taking of the Steering 
Group and being a key contact for volunteer co-ordination.  

• Working with partners and other community organisations, such as 
PACT, Food Carlisle and Carlisle Library.  

• Engaging with sectors of the general public about sustainability. Either 
delivered in person or via communication design work.  

• Developing and co-ordination of new and upcoming projects, such as the 
Great Big Green Week (more on that later). 

• Support of local campaigns, such as the incinerator or Cumbria Coal 
Mine.





Case study: our involvement with 
the Plant and Wellbeing Fair

• We re-launched our Freestall (a key part of our Sustainable Carlisle outreach to the general public) at 
the Plant and Wellbeing Fair in Bitts Park. 

• We added a plant spin to our Freestall, giving out many many donated plants as well as launching 
our seed exchange scheme (including getting our logo stamp which I was very excited about). 

• We had A LOT of the general public come to our stall and we had lots of great conversations about 
plants, sustainability and COP 26. 

• I designed specific leaflets and posters for this event, including a leaflet about COP 26 that is now 
going to be used across the county via the ZCCP.



Case study: Schools engagement project
• This is an additional project to my main contract that is 

currently on-going. Funded by the Hadfield Trust and 
collaborates with the Cumbria Development Education Centre, 
as well as with Adrienne Gill from COWC. 

• Stage 1 = creating activity packs that can be used in class or at 
home (finished and currently being promoted for the summer 
holidays). CDEC are also offering free membership to their 
resources to the first six schools to get in contact!  

• Stage 2 = classroom activities (currently on hold due to 
covid-19, will pick back up next academic year). 

• Embraces the need to engage more with children and young 
people, and my belief that hands on creative activities in the 
class room are more engaging than just standing up to talk 
and do an assembly.



above = little segments from the packs, below= my favourite pages from the bronze, silver and gold packs respectively



Case study: The Great Big Green Book

• I am looking to make a big ‘green’ book packed full of interesting things and 
information, intending for it to be a reward and incentive for a paid annual membership 
of Sustainable Carlisle. Having paid memberships means that Sustainable Carlisle can 
be more economically sustainable, as well expand and develop our projects. 

• I will be using content submitted by members. 

• I will be using a risograph print process, which is not only very affordable but the lowest 
environmental impact of any kind of commercial printing. (And is also a very popular 
contemporary style!)



Case study: CARLISLE GREAT BIG GREEN WEEK
• Planning something to be part of the Great Big Green Week, which is a huge 

national campaign and series of action and events where communities will be 
coming together to make positive change and engagement with people.  

• Lots of other groups with Cumbria will be doing something, so opportunity to 
further connect to like minded people in the county. 

• We will have the main event in the town centre on Saturday 18th, 
collaborating with Food Carlisle who will be bringing a mini harvest festival 
and inclusion with Organic Gardeners and Farmers. I plan on having 
Sustainable Carlisle be present with an information point, a source of 
engagement and outreach with the general public as well as having a “arts 
tent” (ie, gazebo) - which will have creative hands on activities and 
involvement with other local artists, musicians, performers.  

• We will also be doing outreach to other local organisations and business to 
invite them to be part of the wider campaign with personalised suggestions on 
what they could do to be involved. 

• Action plan and ideas document about this event is available upon request.



What have I enjoyed about this role so far?
• Being able to use my skills and interests to benefit Sustainable Carlisle - particularly 

graphic design, creativity and communication skills. 

• Developing newer skills that are transferable to my other job as well as future career, 
such as marketing or project co-ordination. 

• Getting to know the Sustainable Carlisle network, the associated projects and people. 

• The opportunity to talk to the general public about sustainability issues.  

• Being able to make hands on positive environmental change. 

• The trust and respect to ‘do my thing’ but also the continued valuable support I have 
received from the Steering Group and wider membership.



Some of my design and communication work

Design work from 
across social media and 

specific projects.



What lies ahead?
SHORT TERM = 

• Action and things a happening for COP 26!! The Great Big Green Week event in 
town centre will be part of the lead up to this! 

• Covid-19 recovery for existing projects. 

• Maintaining the great online engagement we experienced over lockdown 
(reaching a wider audience). 

LONG TERM =  

• More engagement with children and young people, …Sustainable Carlisle Youth 
Branch (?). 

• More membership engagement, either through online, volunteering, paid 
subscriptions, having people feel like they can help make change (empowerment).  

• More engagement with local community groups, continuing the great work that 
SC does by working with others. 

• Developing ever increasing ambitious and radical new projects and ideas.



Thank you for 
listening, a copy of 

this presentation 
will be available 

upon request.


